Ethics in the Retail Business

Katia

Sitting down, reflecting on what the word ‘Ethics’ means to me and how I could share its meaning with others, made all sorts of letters pop into my head. I was thinking of all these grand words people use all the time without really being able to explain their meaning or use clearly, like ‘Justice’ and ‘Wisdom’. I just thought that ETHICS is also one of these innuendo words we normally find in philosophy dictionaries.

So, I just boiled it down to basics and I realized that the letters constituting the word was a good way of actually explaining it - E...T...H...I...C...S
What is its meaning?  What can we do to help promote it?

‘E’ - Exploitation of workers, women and working children can be stopped through ethical trading, as the behaviour of the buying companies is vital in assessing the relationship between themselves and their producers. Through an educational knowledge of being aware, who we as buyers, are buying from, will lead to a cause of action ending in GOOD through a company’s behaviour of choice, which will characterize it. It is about being responsible about how goods are ethically produced, sold and bought.

‘T’ – Trust between the buyer and the seller is essential and of paramount importance as without this, chaos is generated into a line of production where order, knowledge and awareness is lost through to an unclear position. With the collective input of buyers we can secure a decent quality of life and dignity for all those involved in supplying a finished product. Trade Unions and the support of them helps to ensure that this legally happens in every work place.

‘H’ – Human Rights constitute the very basic principle of how something can be ethically produced in a correct and fair manner for everyone - for the buyer to get a low production price, for the seller to make profit and for the workers to have an adequate salary. We have the issue of child labour in different countries, which all buyers must address before dealing with producers, as it is their right to go to school and have a decent opportunity to change their lives and not get stuck into a vicious chain. All firms have the duty to offer hope and help to all human beings involved in the production and distribution chain.

‘I’ – Inspections offer the only way for buyers to control and investigate what is really going on in their buyers business while supplying them with their goods. For example in a country like China where it is always at the top of black listed countries providing decent rights and conditions for their workers; all companies sourcing from this country must work harder to meet their responsibilities towards workers making their products. In various sweatshops, one can find that safety and hygiene initiatives are close to none, workers work excessive hours and are underpaid. Some are even forced to leave ID papers with the employers and are intimidated against  speaking the truth for fear of losing their jobs and the only income to support their families. Therefore inspections must be strictly carried out without notice as to ensure a genuine behaviour from workers and employers. Boycotts against companies can have a huge impact in bringing about changes. This happened with giant companies like Nike and Gap when they were accused of using child labour and violating workers’ human rights. For example a worker in Salvador would be paid 12 cents to fully make a T shirt which GAP then sold on the streets for €30!!  The impact of the boycott and the following negative media coverage, thus in turn brought around positive change.

‘C’ – Choice is the power by which customers operate, and it is these customers who will ensure long-term profit. It is their guide for actions when choosing and deciding if to buy a product or not. Every day we are faced with different choices, what flavour of ice cream to try, what car to leave a deposit for and so the list goes on and on. Today’s consumers are very well educated and have got very good information on what is fairly and ethically traded. In today’s day and age where we have green TVs, green restaurants, green energy and every one wants to contribute directly to a better world, the buying companies have a lot of hard work to do to keep up with such expectations and meet today’s ‘modern customers’ demands.

‘S’ – Sustainability is key to whatever happens before and after all goods produced reach the consumer. They are well aware about the chain of supply and strive to know more about how a particular product reaches their living room or their kitchen. The ways and means of how something is produced, sold and bought will dictate how this sustainability will be preserved for future use. All entities involved in this long process have to understand that we are just a tiny part of a much larger system, where we are not the hand painting the picture but just a part of it!

Please if you have time check this website out to get more information of what is going on in today’s world right now…. -  www.waronwant.org
Have an Ethical Life

Thanks
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